Sample pitch to local media

{name, title, museum name] will be traveling to Washington, D.C. on February 27-28 to take part in Museums Advocacy Day, in which 300+ museum professionals from across the country journey to Capitol Hill to make the case for federal support of America’s museums.


Museums Advocacy Day is the embodiment of the Constitutional right of citizens to petition the government, and a basic exercise in democracy, whereby average citizens have their voices heard in Congress. [Name of advocate’s] experience on Capitol Hill offers a range of opportunities for interesting stories for the [name of media outlet]. For example:

· [Name of advocate] could provide a timely, compelling first-person account of what an amateur lobbyist experiences, and convey to readers the workings of the Capitol and their visits with Congressional representatives.

· [Name of advocate] could write a blog account of the opening day of advocacy training, followed by a running account of their Capitol Hill visits;

· We could provide professional photos of [name of advocate] visiting with our Congressional delegation;

· [name of advocate] could co-write an op-ed with American Association of Museums president Ford W. Bell on the rationale for federal support of America’s museums;

· We could secure a Washington-based freelance reporter (with unfettered access) to chronicle the highs and lows of the two days.

You’ve likely thought of other ways this experience would make for compelling stories for your readers. We would love to explore these with you further. I will be following up with you in the coming days . . .  

