
  

www.aam-us.org 
 

 
Visual Velcro 

Hooking the Visitor 

By Peter Samis 
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Media Lab, Steelcase, and Compaq. In the final analysis, the SFMOMA smart tables were 
not “smart” in the MIT sense; they only appeared smart to gallery visitors because they 
had a menu of engaging talking heads cycling through them. 

19. Taken together, the six tables contained a total of two hours of content. For a more 
complete description of the “Points of Departure” exhibition and its development process, 
see Peter S. Samis, “Points of Departure: Curators and Educators Collaborate to Prototype 
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Heritage and Technologies in the Third Millennium, vol. I, full papers, eds., David Bearman 
and Franca Garzotto (Milan: Politecnico di Milano, 2001), 623–638. 
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Press, 1994). In a 1965 CBC television interview, McLuhan stated that “cool” characterized 
“a medium that uses all of you, but leaves you detached in the act of using you,” http:// 
archives.cbc.ca/IDC-1-74-342-1818/people/mcluhan/clip4.  

22. What’s more, in SFMOMA’s Matthew Barney study, people familiar with Matthew 
Barney were more likely to use all these resources than people who had never heard of 
him. This echoes the rule I mentioned before, that people avail themselves of an 
interpretive resource like an audio guide if they already know something about the subject. 
Counter-intuitive perhaps, but there it is. For a more in-depth evaluation of the range of 
interpretive devices and resources offered in SFMOMA’s Matthew Barney exhibition, see 
Peter Samis, “Petroleum Jelly Served Seven Ways: Visitor Response to a Multi-Track 
Interpretive Approach to ‘Matthew Barney: DRAWING RESTRAINT,’” in the proceedings of 
Museums and the Web 2007. 
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25. In the Randi Korn evaluation of interpretive resources for the “Matthew Barney” 
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