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Why Social Media?

> Social networking sites are now estimated to have
4.14 billion active users and these figures are still
expected to grow as mobile device usage and
mobile social networks increasingly gain traction in
previously underserved markets.

> Roughly 53% of the global population and 70% of
the U.S. population has at least one social media
profile.

> Social media is not a novelty, it’s not going away,
it’s here to stay.

> It is the most powerful media in the history of
humanity. This is where we communicate now.







Getting Started: Platforms

m LinkedIn

On average, users spend
6 minutes a day on LinkedIn

There are 303 million monthly
active users

5.26 million new accounts
are made monthly

Demographics

® ®

43% 57%

Age (%)
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18-29 30-49 50-64 65+




Getting Started: Platforms

Instagram

On average, users spend
53 minutes a day on Instagram

There are 1 billion monthly
active users

42% of users visit the site
multiple times a day

Demographics

® ®

51% 49%

Age (%)

18-29 30-49 50-64 65+




Getting Started: Platforms

'i Facebook

On average, users spend
35 minutes a day on Facebook

There are 2.5 billion monthly
active users

74% of users visit the site daily

Demographics

® ®

54% 46%

Age (%)

i

18-29 30-49 50-64 65+




Getting Started: Platforms

y Twitter

On average, users spend
3 minutes a day on Twitter

There are 330 million monthly
active users

460,000 new accounts
are made daily

Demographics

® ®

66% 34%

Age (%)
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o' TikTok

On average, users spend
53 minutes a day on TikTok

There are 800 million
active users

1 billion views each day

® Reddit

On average, users spend
16 minutes a day on Reddit

There are 430 million monthly
active users

#4 most visited site via Alexa

Getting Started: Platforms

Demographics

®

56% 44%

Age (%)

Demographics

74% 23%

Age (%)
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@ Pinterest

On average, users spend
14 minutes a day on Pinterest

There are 320 million monthly
active users

Demographics

® ®

70% 30%

Age (%)
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Getting Started: Strategy

Client
Define (and rank) Goals & Objectives Acquisition

> SPECIFIC Thought Leadership

Awareness
————» MEASURABLE

Engagement w/Potential Clients

Engagement w/Past & Current Clients

— > REALISTIC

Other

— TIME BOUND
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> DISCUSS!



Getting Started: Strategy

|dentify Target Audiences

Demographics: Age/Gender/Location

Professional Field(s)/Education Level ‘
Affiliations/Online Communities
Interests/Likes/Hobbies




Getting Started: Strategy m
|dentify Ways to Interact & Engage
[ " MUSEUM EDUCATORS

American ROUNDTABLE ﬁ
Wy e (AM

ASSOCIATION
The Association of Art Museum Curators Foundation

OF MUSEUMS
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MUSEUMS
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Getting Started: Strategy

|dentify Content to Share

Thoughts Testimonials
About you and your Blog posts, thought Testimonials and Sharing relevant
services, leadership, interviews, recommendations from articles, websites,
accomplishments, podcasts, engaging in clients. Examples of podcasts, blogs.
presentations, etc. conversations in your past client work.

area of expertise on
your social media.



Getting Started: Strategy «

Determine Visual ldentity

e ALWAYS be sure to use polished, high
quality images, graphics, and videos
that meet minimum size requirements
per platform

e |mage style - lifestyle photography,
artworks, nature, graphics, text/quotes
on colored background, etc.

e Color scheme (monochromatic, color
block, black and white, etc.)

e Coordinated by row (for Instagram)

e Split image (for Instagram)

centrepompidou® [ -

?g 2,238 ™ 230

Posts Followers Following

Centre Pompidou

Art

Biggest collection of modern and contemporary art
in Europe, in the heart of Paris.
#LeCentrePompidouVuParVous
linktr.ee/centrepompidou

Place Georges Pompidou, Paris, France

Followed by cyknyc, tonyoursler and 126 others

Following v Message Contact v
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Getting Started: More Visual Examples

; renwickgall | AT
charitywater e [Fouow | < enwickgallery - T
- FOLLOW
charity: water We're bringing clean and safe drinking water to people in need
around the world. www. g/ i s harity-ball Stella Maria Baer artist from the southwest stellamariabaer.com

cal-poly/

24 3,734 2
Posts Followers  Following

761 posts 154k followers 270 following

1.570 posts 286k followers 2,284 following

Renwick Gallery

Visual Arts

The #RenwickGallery is home to the #Smithsonian
@americanart Museum program of contemporary
craft and decorative arts. l Legal: s.si.edu/legal
Pennsylvania Avenue at 17th Street, Washington D.C.
Followed by artbridgesfoundation, romtoronto and
michaelbenisty.art

Following v Message Contact v




Platforms: LinkedIn

Personal Page

2] Photo

Your online resume

About/bio

Activity - sharing/commenting/etc.
List past employers

Get recommendations

Interact as yourself

Connect with individuals

Follow business pages

% Start a post

D video Event Write article

Business Page

Establish your business

Invite any employees to connect your

business to their profile

Post content/thought leadership
Share relevant articles

Post job listings

@ Start a post

=] Photo Document Poll

Business Page

—

Personal Page

Lucy Redoglia IR Lucy Redoglia LLC

Digital Marketing & Sacial Media Specisiist 3
- 2 = v & Portiolio &

Contact Lucy for services

3, and Content Marke

Seeall detabs

About

Lucy Redoglia iz a digital communications and marketing consultant for cultural institutions,

museums, nonprofits, and other arts organizations. A Webby fward winner, she has received

imaginative, forward-thinking approach to social media at
FMOMA, FOG Dasign+Art Fair, The J. Paul Getty Museum
ofitan Museum of Art, as well as dozens mare arts and
cultural chent is particularly interested in the ways technology can enhance communication and

engagement with art

“The #MetUnframed actually left me thinking about the limitations of a
physical museum space.” - Kelsey Ables for The Washington Post...

Liked by Lucy Redoglia

Liked by Lucy Redoglia

Some news: | recently moved to Miami to start work as the Director of
Digital Engagement at the Pérez Art Museum Miami. Very excited to be
exploring...

Liked by Lucy Redogfia

You've witnessed exceptional work in the PR and communications field
and we want to hear about it. Nominate a PR professional who stands out,

Lucy Redoglia LLC

Q

Visit website & More

Home

Page

About

posts

Posts

Lucy Redoglia LLC
IR g

n my latest on Medium, | share Ways for

Jobs

Museums to Collaborate While Phy:

Ways tor Museums to Collaborate While
Physical Spaces Are Closed

oo

A

Like
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Comment

-

Share
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People

See all details

Lucy Redoglia LLC
IR

I'm proud that | was featured by The
Metropolitan Museum of Art in the

Connections |/ Everyday

oo

o)

Like Comment Share Send



wil Verizon = 9:55 PM @ 7 26% W

PlathrmS.' InStagram Business Account \ < sproutsocial
Personal Account

707 18.1K 1,005
All Accounts Posts  Followers Following

e Post content/thought leadership

il Verizon & 9:54 PM @ 7 26% 0 )
e Share relevant content to feed, stories, etc. < chioewestss Sprout Social
. . . +S
Like, comment, engage with others We build social media software that enables brands to
1,042 1,214 1,696 create real connection. Sharing how #TeamSprout works,
- | i Posts Followers  Following thinks and plays here.
Business Account {7 :
bit.ly/2Cl0dol
e Insights/Performance Data T 131 8. Dearborn, Chicago, lllinois
e Ads/Promoted Posts Content Marketing Manager at @vismeapp and Freelance Followed by carlosgil83, annhandley and 10 others
Marketing Writer
e Contact Information T Comiamion; o | Follow  [EEVERESPR Contact v
e E-commerce Sl ‘
e Auto-Publish w/3rd party tools

Message v |
| |ndex ~ra -
2 E- ndox (
0] ——— ,

Personal Account Spotlights Index XV Adapt Insights Always On

e Document your personal life

e Private account (not recommended if you’re
trying to get the word out about your
services!)

e Link to multiple Facebook pages

Creator Account
e Insights
e E-commerce
e Can’t Auto-Publish
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Post

Story

Story Highlight

IGTV Video

Reel

Guide

Platforms: Instagram Content Formats

Post (in Feed)
e |Image
e Video (3 to 60 seconds)
e Carousel (up to 10 images and/or videos)

Story
e Slide-by-slide, vertical format
e Image or video (up to 15 seconds per slide)
e Add text and/or emoijis, GlIFs, etc.
e Tag accounts, hashtags, locations
e Disappears after 24 hours*

Story Highlight
e Save story slides you want in a *highlight

IGTV Video
e Longer format video (up to 60 minutes)
e \Vertical or Horizontal (16:9 or 9:16, *vertical
recommended)
e Separate “cover photo” 1:1.55 aspect ratio
and 420px by 654px size

Reel

Video (15 or 30 seconds)
Copycat/answer to TikTok format
Multi-clip videos with audio

AR effects

Line up objects from your previous clip
before recording your next to help
create seamless transitions for
moments

e Speed up or slow down video

Guide
e Alow users to follow a curated flow of
posts with commentary
e Share posts already on Instagram or
upload your own images
e Add commentary in a more
story/blog-like format



Platforms: Facebook

MJ‘@‘

Personal Page = Y

Business Page

Personal Page
e Your personal network

e Share/comment/etc.

e Post photos/videos il SRR b e e s . aus @
e Interact as yourself vt “le B

e Connect with individuals @ i e e T
e Join Facebook Groups :f‘:::_‘-:": ----- S e _

e Follow business pages PO DED ¢m"~ .

Business Page

e Establish your business

e Invite any employees to
connect your business to
their profile

e Post content/thought
leadership

e Share relevant articles

e Create Facebook Groups

€2 Page Transparency e The Gaston Faundatisn
. °
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Lucy
7,662 Tweets

Platforms: Twitter

Home

e Follow and engage with colleagues in

; Explore
your professional network

. A . Notifications
e Follow institutions, organizations, and

brands relevant to your work

m 3 8 O # © €

Messages Y TR
L. | Edit prufile/l

e Tweet (280 character limit) B

Bookmarks Lucy
e Expand your thoughts with Threads SLUMECOme

Lists Digital Marketer for museums & cultural sector. These are my tweets on art, life,

work, and the convergence of these things.
e Retweet ; : P
° Profil ®© South Lake Tahoe, CA & lucyredoglia.com [ Joined February 2009
. a Profile '
e Comment on others’ content using 1,763 Foloning - 206 Falower
QUOte Tweet @ More Tweets Tweets & replies Media Likes

e Follow and engage with relevant A Lucy @LuuucylmHome - Feb 7

3 - . : v
H N I'll be specifically talking about how to use #socialmedia in your
Tweet
haShtagS’ eSpeCIa"y at Conferences - ‘b independent practice—how to promote your services, establish thought
leadership, etc!

° Lists to gr nt 'd lik
USG sts 1o g OUp accounts you d © OAmerican Alliance of Museums & @AAMers - Feb 7

tO keep traCk Of This Tuesday (Feb. 9) at 1 pm ET, don't miss an in-depth discussion
on social media best practices and optimization with
° USG moments to group Tweets (from @IndieMuseumPros and @LuuucylmHome, including small group
discussions on social media usage and a Q&A! Register: aam-
your account and OtherS) us.org/event/imps-tal...
h:: Lucy © 2 a1 Q7 & il

@LuuucylmHome
11 You Retweeted



Platforms: TikTok/Snapchat/Other

@myhealthydish @

H s my food hack! Save your

cados before the go bad by freezing
them #avocados #foodhack
#learnontiktok #tiktokpartner

JJ PICY SALSA - @Jaycee M

rjwallstreetbets

» waLLaTORTE

r/wallstreetbets R) ( Joined

8,776,308 Degenerates + 241,030 Buying FDs
Like 4chan found a bloomberg terminal

Posts About Powerups Menu

=
# NEW POSTS W =
u/sgj5788 « 3m - v.redd.it

How | was acting with my boss holding my
100 GME when it peaked at $483

My Boss: Stop what you're doing and
run this to HR right now

Me: Do you know who | am?

My Boss: Who is that exactly?




Implementation: Posting

Create Distribution plan

1. Post to Website Blog, Medium, or
Partner with a Publication

e Post to LinkedIn as a post or “write
an article” & share in groups

e Post links on Facebook page and in
groups

e Post links and/or threads on Twitter

e Promote on Instagram using
#linkinbio (from Later)
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Implementation: Tools

A
o _ Alrtable * &) Basecamp

0
W Hootsuite w2 bUffer
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Implementation: Resources

Statistics:
https://www.statista.com/statistics/272014/global-social-networks-ranke
d-by-number-of-users/
https://hootsuite.widen.net/s/zcdrtxwczn/digital2021 globalreport en
https://www.leveragestl.com/social-media-infographic/
https://www.business2community.com/social-media/who-uses-facebook
-anymore-a-marketers-quide-to-2020-social-media-demographics-02301
618

B2B marketing:
https://www.business.com/articles/b2b-smbs-customize-social-media-m
arketing/
https://blog.hubspot.com/blog/tabid/6307/bid/32765/how-b2b-marketers
-can-succeed-on-the-6-big-social-networks.aspx
https://sproutsocial.com/insights/b2b-social-media-strateqy/?amp
https://www.talmix.com/resources/blog/6-great-social-media-tools-for-in
dependent-consultants
https://www.vaultintel.com/partner-blog/8-marketing-tips-for-consulting-
businesses-0

https://neilpatel.com/blog/social-media-for-b2b/
https://sproutsocial.com/insights/social-media-promotion/
https://sproutsocial.com/insights/templates/b2b-content-plan-worksheet/

Hootsuite resources:
https://blog.hootsuite.com/social-media-demographics/
https://blog.hootsuite.com/linkedin-statistics-business/
https://blog.hootsuite.com/beginners-quide-to-content-curation/
https://blog.hootsuite.com/social-media-trends/
https://blog.hootsuite.com/instagram-marketing/
https://blog.hootsuite.com/social-media-users-pass-4-billion/
https://blog.hootsuite.com/b2b-social-media/

Instagram:

https://later.com/blog/instagram-grid/
https://www.sociallite.ca/blog/10-instagram-accounts-with-colour-theme
s-youll-want-to-copy
https://thepreviewapp.com/15-instagram-theme-ideas-preview-app/
https://later.com/blog/instagram-business-profile/amp/
https://sproutsocial.com/insights/instagram-business-profile/?amp
https://www.socialinsider.io/blog/how-to-tell-if-an-instagram-account-is-

business/amp/
https://later.com/blog/instagram-image-size/

Infographics from Slidesgo and Freepik.

> DISCUSS!


https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://hootsuite.widen.net/s/zcdrtxwczn/digital2021_globalreport_en
https://www.leveragestl.com/social-media-infographic/
https://www.business2community.com/social-media/who-uses-facebook-anymore-a-marketers-guide-to-2020-social-media-demographics-02301618
https://www.business2community.com/social-media/who-uses-facebook-anymore-a-marketers-guide-to-2020-social-media-demographics-02301618
https://www.business2community.com/social-media/who-uses-facebook-anymore-a-marketers-guide-to-2020-social-media-demographics-02301618
https://www.business.com/articles/b2b-smbs-customize-social-media-marketing/
https://www.business.com/articles/b2b-smbs-customize-social-media-marketing/
https://blog.hubspot.com/blog/tabid/6307/bid/32765/how-b2b-marketers-can-succeed-on-the-6-big-social-networks.aspx
https://blog.hubspot.com/blog/tabid/6307/bid/32765/how-b2b-marketers-can-succeed-on-the-6-big-social-networks.aspx
https://sproutsocial.com/insights/b2b-social-media-strategy/?amp
https://www.talmix.com/resources/blog/6-great-social-media-tools-for-independent-consultants
https://www.talmix.com/resources/blog/6-great-social-media-tools-for-independent-consultants
https://www.vaultintel.com/partner-blog/8-marketing-tips-for-consulting-businesses-0
https://www.vaultintel.com/partner-blog/8-marketing-tips-for-consulting-businesses-0
https://neilpatel.com/blog/social-media-for-b2b/
https://sproutsocial.com/insights/social-media-promotion/
https://sproutsocial.com/insights/templates/b2b-content-plan-worksheet/
https://blog.hootsuite.com/social-media-demographics/
https://blog.hootsuite.com/linkedin-statistics-business/
https://blog.hootsuite.com/beginners-guide-to-content-curation/
https://blog.hootsuite.com/social-media-trends/
https://blog.hootsuite.com/instagram-marketing/
https://blog.hootsuite.com/social-media-users-pass-4-billion/
https://blog.hootsuite.com/b2b-social-media/
https://later.com/blog/instagram-grid/
https://www.sociallite.ca/blog/10-instagram-accounts-with-colour-themes-youll-want-to-copy
https://www.sociallite.ca/blog/10-instagram-accounts-with-colour-themes-youll-want-to-copy
https://thepreviewapp.com/15-instagram-theme-ideas-preview-app/
https://later.com/blog/instagram-business-profile/amp/
https://sproutsocial.com/insights/instagram-business-profile/?amp
https://www.socialinsider.io/blog/how-to-tell-if-an-instagram-account-is-business/amp/
https://www.socialinsider.io/blog/how-to-tell-if-an-instagram-account-is-business/amp/
https://later.com/blog/instagram-image-size/
http://bit.ly/2PfT4lq
https://bit.ly/2AB5gGa

Thank You.

Connect with me!

LinkedIn:
https://www.linkedin.com/in/lucyredoglia
Twitter: @luuucyimhome

Instagram: @luuucyimhome

Email: info@lucyredoglia.com
Visit: www.lucyredoglia.com



https://www.linkedin.com/in/lucyredoglia
https://twitter.com/luuucyimhome
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